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Source: SensorTower, Apps by Worldwide Downloads, Jan 2020.

Top Apps Worldwide for January 2020 by Downloads (Non-Game)
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App Store Downloads

YouTube
Instagram
WhatsApp
Facebook
Messenger
Netflix
Google Maps
Gmail

Kuaishou

Note: Does not include downloads from third-party Android stores in China or other regions.
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Source: Internal data for closed-door meetings only,, Jan 2020
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Tiktok Ad Solutions
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Standard Ads

* Brand Takeover
* TopView
* In-Feed Ads



User Flow
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olm|E Diversion vs. Account

Diversion Account
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@ulikedemo

A variety of

1 2 o

Sponsored

sponsored [ ikedem
\

«1-Elllike
aalier Plenty of amazing pose ! !
|Choose your faverite filter! We have every style to unlock: IR : Sharen. . S ok 14 0| 2]

J3 Promoted Music  Promote«

1 Original sound - ulikedemc

original sound - ulikedemo

Learn More >"
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[ Add to Favorites
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Folt::ing For You

Main title
Subtitle

N . | want option A!
Button A . - = )
i | want option B!
Button B

@Like it

TikTok! Like it!

CTA button here. >

d" nal Sound @Like itOrigin

L

Super Like Interactive Card Voting Card Display Card

Remark: See Appendix for more detailed introduction on each format
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Targeting Capabilities
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*Country legal age restrictions will automatically apply when targeting age 13-17. TikTok
(Eg. When targeting France, advertising will not be shown to <15yo when Age targeting ‘13-17’ or ‘No Limit’ is selected)



Targeting Capabilities]

Custom Audience

1st & 2nd Party Data
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Remark: Internal data for closed-door meetings only.

Lookalike

Lookalike &KX H9|:

- o7 57
- AFSR S
- BHAA}

o|EfUE

7|E |2 7|E} 7HE AR O
AH|RE At 2 Bt ct

otetE 7|E ez HAjn 05 48:
First-Party Customer F|Ie

g1 0

O] o4 Q|HIE

. °"*f0I EdMe &S

dEE LookalikeREH &S
=

TikTok



21X - cPM

» Cost-Per-Mille: 1,0002]
Lozs B =y

=
=

Remark: Internal data for closed-door meetings only.
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Content Ads

* Hashtag Challenge
* Branded Effect
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User Flow
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Technology

Recognition & Detection
Head/Face, Hand

Formats

2D | filter, background, foreground, face,
2D Pro  hand
3D | face distortion, make-up, hair dye
Special | element control, head, character
| face zoom, face features split
face/body clone, frame editing







d* TikTok

Key Rules

Natural

A0[Ue 249

Simple

SHA

Bl
Rr
i

0]

o
K

0

1-2702| E2|AH7t 42} interact

i’

St
=

S¢et AE|HE w47t 20

MOIZAIL.

O] Z Lt

oju
Of

=

ol
H

AE|FHTL

USHE.



1. Time
2. Touch Scroen

d TikTok

1. face appears 1. ingle paim appears 5. bead A 6. heart B T.hewtC &heatD  0.0K 10.6ve fngers 11, Bumbup 12 Bumb down 13 reck 1 14 rock 2

2. face dsappoars 2. single paim
\ !
| . ¥
" Pl
22, werey 23.bgv

3. bink and wink ( both  disappears
will trigger, wink performs 3. both paims appoar

badly) 4. both paims disappear :
4. open mouth
sormitive)

15, namasio 16. palen up 17. fist 18. ndex finger 10 indox and 20, cabbage 21 shoot

24, phoow et
"m;'“ oo w mriddio finger up (pisted)
7. raise oyebeow
8. pout
9. happy

'=$as@ ¥

25. thanks 26, a2 bow 27 vow 30. hold face 31, sakte 33, folded hands
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TH7t (UsD)

TH7t (KRW)

Standard | TopView: 12 $ 93,020 W 112,172,000
- QOE o[ 3
« HEIX| 6¥ / BEIX] HO|X| RA| 7|2 60
o H .10l
Plus e Sl to|mA: 3¢ $ 103,620 W 124,962,000
. 7o~ Ho|X|

Et7} (UsD)

Et7} (KRW)

2D O|0|X| mte ME = 55F $ 20,000 ¥ 24,120,000
2D Pro O|0|X| o ME = 6F $ 35,000 ¥ 42,210,000
3D O|0|X| med ME = 270 & $ 55,000 ¥ 66,330,000
Gamified O|O|X| oY ME = 271 & $ 55,000 ¥ 66,330,000
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